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The National Law Journal here spotlights 20 law firms that in no way are stuck in the  shadows cast by giant 
competitors. As clients demand better value for their legal spend and potential laterals more satisfaction from their 
careers, these firms know they’re in a good spot. They also know that it takes keen business strategy to capitalize on 
that position. The firms we’ve selected for our Midsize Hot List are led by forward-thinking attorneys who are guiding 
their organizations in new practice directions, amassing more business in mainstay practices and spreading into new 

regions. They all have one thing in common: They’re midsize, and they like it.  —Leigh Jones
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If you’re a savvy business attorney who’s fluent in 
German, Arnall Golden Gregory might have a job for 
you. The 150-lawyer firm is launching new practice 
areas and venturing well beyond its Atlanta home base, 
including marketing its services abroad. 

Opening offices in Miami and Washington within 
the past two years, Arnall Golden Gregory also is court-
ing clients in Germany. Its targets are multigenera-
tional, midsize German family businesses curious about 
expanding into the United States but wary of tax impli-
cations and potential for litigation. 

Although the firm lacks offices in Germany, its lawyers 
regularly meet with business organizations there about 
minimizing risk and understanding the American taxation 
system. “At any given time, the odds are good that we’ve 
got at least one lawyer in Germany,” said managing partner 
Glenn Hendrix, adding that he’s looking for more lawyers 
fluent in German. The firm has been reaching out to pro-
spective clients rather than waiting for referrals from cham-
bers of commerce and industry groups. 

That confidence is paying off. Last year, the firm’s eco-
nomic development team played a key advisory role to 
Benteler Steel/Tube GmbH, which announced plans to 
build a $900 million plant in northwestern Louisiana. 
The German and Austrian company expects to employ 
675 people at the site, its first in the United States. 
Arnall Golden Gregory’s advisory work, which included 
counsel on environmental issues, site selection and 
incentives, netted substantial legal fees, Hendrix said.

Founded in 1949, Arnall Golden Gregory was content 
for decades to stick close to home. Now it’s enjoying a 
growth spurt. The firm staked a claim in Washington 
in 2011 and has 10 attorneys there. Its six-lawyer 

Miami office debuted last year. Firmwide, Arnall Golden 
Gregory added 23 lawyers in 2012. 

One of those attorneys was Andrew Spector, who 
leads the Miami office and chairs the new logistics and 
transportation practice. The practice’s 18 lawyers serve 
third-party logistics providers. Kuehne + Nagel Inc. fol-
lowed Spector to Arnall Golden Gregory, and its gen-
eral counsel, Stephen Savarese, said he likes the broader 
resources the firm offers and being able to quickly get 
referrals for intellectual property, human resources and 
mergers and acquisitions work.  

—June Bell
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At any given time, the 
odds are good that we’ve 

got at least one lawyer in Germany.
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